• This book is a timely consensus on the fast growing area of Entrepreneurial Marketing (EM), and contains contributions from a remarkable range of leading experts in the field.
• For lecturers or PhD students researching or with an interest in the field, this book is essential reading for both focused insight and a more holistic understanding of entrepreneurial marketing.
• This book answers many questions by bringing together past and present research on Entrepreneurial Marketing. In doing so, the authors pose many questions for future researchers in the field. • Authored by one of the founding fathers of Game Theory
• Has served as a standard text for game theory courses since the publication of the First Edition in 1968
• Updates several recently developed subfields and includes an updated bibliography
• Includes a brand new chapter on the work of recent Nobel Laureate prize-winners in Game Theory
• Provides full expansion of cooperative game theory sections and games with incomplete information
• Includes a spatial games section that features many illustrations
• Exercises have been added to aid classroom use.
• Presents unrivalled research for working mathematicians and is ideal for academic courses leaders. The objective of this series is to promote theory and research in the growing area of occupational stress, health and well being, and in the process, to showcase the work of the best researchers and theorists who contribute to this area. Each volume of this series has a specific theme and provides a rich compilation of the insights of the top researchers from a variety of fields concerning what we know about work stress and well being and what the critical gaps are that most need attention for the field to progress. The theme for volume 11 concerns the role of emotion and emotion regulation in job stress and well-being. This volume advances the debate on the past, present and future of international business and management research. A truly international group of experts present their perspectives on the fundamental question, 'What is it that we know?' This annual collection first explores the work of Jean-François Hennart and his theories on multinational enterprise and strategic management, and then addresses these issues from a philosophical perspective, examining key topics such as post-merger integration, dominant design theory, internalizing firms, and the strategy-performance relationship. This book critically analyses the associated social issues of increasing water scarcity in countries such as India. It documents the social impacts and predicament of water scarcity through topics such as arsenic contamination, the impact of salinity on livelihood and mitigation, and drought resilience, adaptation and policy.
